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1. Introduction 

 

What is supplementary planning guidance (SPG)? 
1.1 This Supplementary Planning Guidance (SPG) supplements policies in the adopted 

Newport Local Development Plan relating to high quality shopfront design and signage 

for both historic and contemporary shopfronts.  Before it can be formally adopted, it 

has to undergo a period of public consultation.  Once formally adopted as SPG, the 

guidance contained within this document will be a material consideration in the 

determination of relevant planning applications.   

 

1.2 This SPG was formally adopted by Newport City Council on 15 October 2021. 

 

Which types of buildings does this SPG cover?  
1.3 This guidance relates to all Class A1 (Retail), A2 (Financial and Professional Services) 

and A3 (Food and Drink), it also extends to other ground floor commercial premises 

with a fascia sign and / or display windows. 

 

Why good shopfronts matter? 
1.4 Shops are an essential element of the City’s commercial activities and there is constant 

pressure to update and modify them. The design and appearance of commercial 

facades has a major role to play in maintaining and enhancing a quality built 

environment. Over time building elevations can become degraded as a result of 

inappropriate additions, loss of original features and poor levels of maintenance, 

therefore it is important that changes to building facades complement the street scene 

and character of the street scene. 

 

1.5 It is not the aim of this SPG to provide a set of inflexible rules for new shopfronts or for 

alterations to existing ones, nor should this SPG restrain creative design. However, 

without a proactive and positive approach to shopfront design, new shopfronts or 

alterations to existing ones may be unsympathetic to the character of individual 

buildings and to the street scene in general.  

 

The key objective of the guidance is: 

• to ensure the creation and maintenance of high quality shopfronts; and  

• to retain and reinstate traditional or historic facades. 
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Historic Shopfronts, Conservation Areas and Listed Building’s  
1.6 There are areas within Newport where stricter controls are applied to ensure the 

special character is protected; i.e. Conservation Areas, Locally Listed Buildings and 

Listed Buildings. In such settings sympathetic shopfront design and the use of 

appropriate and traditional materials will be expected to maintain and protect the 

character of the area or building. Where a traditional or historic shopfront or façade 

exists, the Council will encourage its retention. The enhancement of the design can be 

achieved through repair rather than replacement. Where a shopfront has been lost it 

can be re-established. This will involve careful research and design of a well-

proportioned, resolved high quality modern design.    

 

1.7 Newport City Centre has 15 Conservation Areas 1  which are areas of special 

architectural or historic interest. This means that when a Conservation Area is 

designated the Council has recognised that the area has a special character and 

identity which is worth protecting. The Council is required by legislation to preserve of 

enhance the individual character of each Conservation Area and therefore all new 

proposals which affect that special character have to be considered carefully.  

 

  

 
1  Conservation Area boundaries can be viewed at: www.newport.gov.uk/en/Planning-Housing/Planning/Conservation/Conservation-

areas/Conservation-areas.aspx 



 
 
    
  
 
 

 
 
 
 
 
 

7 

2. Policy Context 
 

Legislation 
The Planning (Wales) Act (2015) and  

The Well-being of Future Generations (Wales) Act (2015) 

2.1 The Planning (Wales) Act enables the creation of an efficient planning process that 

ensures the right development is located in the right place. This is done through 

adherence with the Well-being of future generations Acts to ensure that we plan and 

manage our resources in an engaged and sustainable way. There is greater emphasis 

on development engagement at the pre-application stage. This approach will help 

ensure issues such as design and amenity are considered at the earliest stage. 

 

The Town and Country Planning (Control of Advertisement) Regulations 19922  

2.2 All advertisements (shopfront signs) require consent, either from the local authority 

(Advertisement Application) or from the legislation governing adverts. Where an advert 

meets the criteria set out in the legislation, this is referred to as ‘deemed consent’. This 

is subject to a number of conditions and limitations such as size, position on building 

and location etc.  

 

2.3 In this regard, where a business and / or building owner is designing a scheme that 

would fall within deemed consent, they should still have regard to this guidance set out 

in this SPG when considering their design proposals. 

 

Even if local authority consent is not required, all advertisements must 

comply with any other relevant statutory provisions. For example, listed 

building consent may be required under the Listed Building Regulations 

(See paragraphs 3.3 - 3.4). 

  

 
2 The Town and Country Planning (Control of Advertisement) Regulations is available to view at: www.legislation.gov.uk/ 
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National Planning Policy 
Planning Policy Wales (Edition 10) (PPW)3  

2.4 Planning Policy Wales notes that good design can protect and enhance environmental 

quality, which can raise public aspirations, reinforce civic pride and create a sense of 

place helping to attract business, promote social inclusion and improve the quality of 

life. It states Meeting the objectives of good design should be the aim of all those 

involved in the development process and applied to all development proposals, at all 

scales. These objectives can be categorised into five key aspects of good design 

 

 
 

 

Technical Advice Notes (TAN’s)4  

2.5 TAN 12: Design - Discusses the importance of a clear understanding of the site and 

its immediate and wider context to enable a meaningful and sustainable design 

response. The general aspects of the “character” objective of good design should be 

pursued. This is reflected in the guidance for a sensitive or traditional approach in the 

distinctive design and proportions of shopfronts, signs, and lettering in historic areas.  

 

2.6 TAN 7: Outdoor Advertisement notes the important economic implications of 

advertising should be recognised but that that designers should be prepared to 

compromise on matters of corporate design where it is unsuitable in a particular area. 

Designing and siting signs to harmonise with their setting a key factor in this design 

guide. 
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2.7 TAN 24: The Historic Environment notes that preserving the character or 

appearance of conservation areas and Listed Buildings is an important consideration 

and seeks to ensure alterations make a positive contribution to the appearance of the 

environment. 

 

2.8 TAN 20: Planning and the Welsh Language notes that signs can be a method of 

promoting the distinctive culture of Wales, and seeks to promote the provision of 

bilingual signs. 

 

Local policy 
Newport Local Development Plan 2011 – 2026 (Adopted January 2015)5 

2.9 The Local Development Plan (LDP) sets the policy framework that all development within 

Newport will adhere to. Specific LDP policies relating to Design and Quality of the Built 

Environment and Shopfront development include: 

• SP9 Conservation of the Natural, Historic and Built Environment 

• GP2 General Development Principles – General Amenity  

• GP6 General Development Principles – Quality of Design 

• CE7 Conservation Areas 

• R1 – R11 Retail Policies 

 

2.10 Policy GP6 is of particular relevance as it seeks good quality design in all forms of 

development and that new shopfronts should respect their context and seek to add interest 

and variety to the street scene. The fundamental design principles of the policy are set out 

below and they are detailed in sections 4 and 5 of this design guide.  

 

Other Supplementary Planning Guidance 

2.11 The Security Measures for Shopfronts and Commercial Premises SPG6  provide advice to 

businesses on how premises can be secured to a satisfactory level whilst maintaining a high 

quality environment that people want to shop in and can feel proud of. 

 
3 https://gov.wales/planning-policy-wales 
4 https://gov.wales/technical-advice-notes 
5 Newport’s LDP is available to view at: www.newport.gov.uk/en/Planning-Housing/Planning/Planning-policy/Local-

Development-Plan/Local-Development-Plan.aspx 
6 The Security Measures for Shopfronts and Commercial Premises SPG is available to view at: 

www.newport.gov.uk/en/Planning-Housing/Planning/Planning-policy/Local-Development-Plan/Supplementary-Planning-
Guidance.aspx 
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3. Planning and Related Applications 
 

3.1 Where a developer or property owner is proposing alterations to their property they 

must gain the relevant approvals. There are a number of permissions or approvals that 

may be required when proposing alterations and additions to their properties, some of 

those relevant approval processes are set out below: 

 

APPLICANTS ARE ADVISED TO DISCUSS PROPOSALS WITH THE COUNCIL 

BEFORE STARTING WORK OR SUBMITTING AN APPLICATION – PLEASE SEE 

SECTION 12 FOR USEFUL CONTACTS 

 

Planning Applications 
3.2 Planning permission is generally required for any changes to the form, design or 

materials of a shopfront, as well as the installation of new shopfronts and external 

security measures. It may also be required to change the type of business carried out 

in the shop or convert the business to another use. 

 

Listed Building Consent 
3.3 If the shop is a listed building (or part of a series of listed buildings), Listed Building 

Consent will be required to carry out any internal or external alterations that affect the 

character and setting of a building(s). There is no fee do the application for listed 

building consent. General guidance on “Managing Change to Listed Buildings in 

Wales” is available from Cadw7. 

 

3.4 Almost all advertisements on listed buildings will constitute an alteration to the building 

and therefore require listed building consent in addition to any advertisement consent. 

Special care is essential to ensure that any advertisement displayed on, or close to, a 

listed building does not detract from the integrity of the building's design, historical 

character or structure, and does not spoil or compromise its setting.  

 

Advertisement Applications 
3.5 All advertisements (shopfront signs) require consent, either from the local authority 

(Advertisement Application) or from the legislation governing adverts. (See 

Paragraphs 2.2 – 2.3). The Council recognises that advertising is essential to 

successful commercial activity.  

 

3.6 The Council has a statutory duty to protect and enhance the special interest of the 

Conservation Area. This does mean that some types of advertisement that usually has 

‘deemed consent’ requires approval from the Local Planning Authority. 
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3.7 Almost all advertisements on listed buildings will constitute an alteration to the building 

and therefore require listed building consent in addition to any advertisement consent. 

Special care is essential to ensure that any advertisement displayed on, or close to, a 

listed building does not detract from the integrity of the building's design, historical 

character or structure, and does not spoil or compromise its setting.  

 

Building Regulations 
3.8 In addition to planning requirements, the initial design of a building in the planning 

process needs to consider the ability of the building to meet Building Regulation 

requirements. Design should therefore be a fundamental consideration from the outset 

and should not be treated or developed in isolation. For further information on the 

requirements of Building Regulations you are advised to contact the Building Control 

section of the Council, see section 12 for useful contacts. 

 

 Financial Support 
3.9       Financial assistance through grant or loan is sometimes available to assist businesses 

improve their properties, or to bring vacant/underused properties back in to use.  For 

information on current Financial Support available, you are advised to contact the 

Council’s Regeneration Team, see Section 12, for useful contacts. 

 

 

  

 
7 https://cadw.gov.wales/sites/default/ files/2019-05/20170531Managing% 20Change%20to%20 Listed%20Buildings%20in%2 

0Wales%2024303%20EN.pdf 
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4. General Design Principles 
 

4.1. The established principles of successful shopfront design have their foundations in 

Victorian and Edwardian architecture, which make up the majority of the City Centre, 

but can be applied successfully to any type of building. A well-designed shopfront 

should be in keeping with the style and character of the building which frames it, as 

well as the historic character of the area in which it is located. 

 

4.2. Any future amendments to shop fronts in or near the Conservation Area should broadly 

seek to reinstate the elements present in historic shopfronts and basic proportions. 

 

4.3. The following design principles apply to changes to all existing and new shopfronts, 

and forms the structure to this guidance document. 

 

a. Respond to the context 

Create unity and cohesion in the street scene by creating shopfronts that sit 

within the building - maintaining the scale, proportion, and rhythm of the 

building above. 

 

b. Conserving and enhancing character 

Enhancement of original architectural features, rather than hide or detract from 

them. Developments in the Conservation Area should pay particular attention 

to preserving and enhancing the character and appearance of the area. 

 

c. Signage and fascias should not be overbearing or over-sized 

Careful attention to the scale of the fascia, lettering, lighting, additional 

advertising having a negative impact on the street scene. Signage should be 

professionally installed. 

 

d. Incorporate security features, canopies, lighting and other additional building 
elements into overall design 

Additional elements should be incorporated into the building design and not 

have a negative impact on the street scene. 

 

e. Access for all 

Doorways and entrances should be obvious and accessible to people with 

disabilities. 
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5. Responding to Context 
 

5.1. Over time, alterations to shop fronts can undermine the character and quality of an 

area. Good shopfront design will demonstrate an understanding of the context by 

relating well both to the building of which it is part and the streetscape it forms part of. 

 

 

 

Fig 1. Shop front design responds to the built context creating a unified street scene 

 

 

5.2. The shopfront is an important part of the overall building design and should not be 

considered in isolation. It is important to harmonise with the age and character of a 

building as a whole and be in proportion with the rest of the building. 

 

5.3. When altering shop fronts, efforts should be made to reinstate the horizontal and 

vertical lines and the proportions of the parent building, as well as uncovering and 

reinstating lost architectural features where possible. 

 

5.4. When considering vertical rhythm, it is important that both traditional and contemporary 

shopfronts sit within the structural opening defined by the original building framework, 

with structural columns or pilasters connecting the ground floor to the building above. 

Shopfronts that straddle separate buildings should acknowledge the architectural 

divisions above in their design. It is important to create the impression that the 

shopfront is the ‘base’ of the building above. 
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5.5. When considering horizontal lines, it is important that the cornice line and fascia size 

respect original proportions. Where a parade of shops sit within the same building 

consider creating a common approach. 

 

5.6. The following figure demonstrate how alterations to shopfronts can negatively impact 

on the street environment by failing to respond to the character of the parent building. 

 

 

 

Fig 2. Alterations to shop fronts that remove original details such as pilasters, stallrisers, and original 

fascias undermining the street scene and pedestrian experience. 

 

Design Note 1 

A shopfront is an integral part of the building as a whole and should be related to it 

rather than considered as a separate entity. 

 

Design Note 2 

 The shopfront should sit within the structural opening at ground floor level. 

 

Design Note 3 

If a number of formerly separate units are combined to form a larger ground floor unit, 

the division of the building(s) at upper floor level should continue at the shopfront level. 
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6. Traditional Shopfront Design 
 

6.1. Over time the classical design of shop fronts has evolved and include varying degrees 

of embellishment and decorative detail, however, traditional shop fronts tend to include 

the following elements which fulfil important architectural functions and provide 

consistency along the street: 

 

Pilasters provide the vertical separation between shopfront units; the Capital forms 

the top of the Pilaster and the Plinth the base. 

 

Cornice forms the top of the shopfront and provides a transitional element between 

fascia and first floor. 

 

Fascia is the board where signage is traditionally found, with each end defined by the 

Console or Corbels 

 

Stallriser creates a visual and structural base for the glazing of the window. 

 

Transom which defines the upper section of the window and generally aligns with the 

top of the door. The window above the door is known as a Fanlight, whereas windows 

above the transom are known as Celestory windows. 

 

 

Fig 3. The key elements of a traditional shopfront are described more fully in the following sections. 

 



 
 
    
  
 
 

 
 
 
 
 
 

16 

6.2 When located in a Conservation Area or forming part of a Listed Building, retention 

and restoration of traditional, historic shop fronts will always be preferred to 

replacement. Any original features that have been concealed by later additions should 

be exposed and restored. 

 

6.3 For all traditional shop fronts, future alterations should broadly seek to reinstate the 

existing features where present and recreate the proportions that are broadly 

consistent with the building they form part of. 

 

Design Note 4 

If a property has a good example of an original shopfront there shall be a presumption 

in favour of its restoration and enhancement rather than replacement, particularly when 

the building is Listed or forms part of a Conservation area. 
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7. Contemporary Shopfront Design 
 

7.1. Modern shop fronts are characterised by lower stall risers, modern frame materials 

and less ornamentation. The vertical division between units will be defined by the 

structural column instead of the traditional pilaster. The typical components of a 

modern shopfront are illustrated below. 

 

 

 

Fig 4. The key elements of a contemporary shop front 

 

 

7.2 It is equally inappropriate to apply a traditional shopfront design to a modern 

building, as it is to apply a modern design to a historic building. The examples below 

demonstrate an appropriate, contemporary shop front design response to a 20th 

Century building. 
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Fig 5. Pillars at ground floor respond to those above    Fig 6. Shopfront forms part of building design 

 

7.3 Contemporary shop front design should seek to: 

 

a. consider the style and age of the building it forms part of; 

b. be in proportion to the building above it and the properties adjacent to it; 

c. include a cornice or element that sits above the fascia to define the ‘top’; 

d. avoid overly large fascias; and, 

e. Use sustainable natural materials such as timber over UPVc and acrylic fascias 

and cladding. 
 

  

Fig 7. Good example of contemporary shop front    Fig 8. Contemporary shop front with simplified 

integrated into building design      stallriser, transom and doors 
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Fig 9. New retail unit subdivides shop into 3     Fig 10. Shop front design forms part of overall  

structural bays to reduce the mass       building, with relatively restrained signage 

 

 

Design Note 5 

New contemporary shop fronts must form a part of the overall building design, while 

alterations must respond to the scale, proportion and rhythm of the building. 
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8. Conservation Areas and Listed Buildings 
 

8.1. Newport’s Conservation Areas are recognised for their townscape and historic value. 

The Council will seek the retention of traditional shopfronts and advice should be 

sought from the Planning Department in advance of works to avoid doubt. Contact 

details for the Duty Planning Officer can be found at the end of this document. To find 

out if a shopfront is in a Conservation Area, is Listed or is part of a Listed Building, visit 

www.newport.gov.uk and search by address on ‘My Newport’ under ‘My Maps’. 

 

8.2. If the shopfront is Listed (or part of a Listed Building), you must apply for Listed Building 

consent to carry out any internal or external alterations. 

 

8.3. Shopfront design should respect the architectural language, proportion and style of the 

appropriate historical period. Traditional shopfront design is appropriate for the 

Victorian or Edwardian context of the City Centre Conservation Area. 

 

8.4. Within the Conservation Area, retaining and reinstating existing features that contribute 

to the special character of the area is especially important. It is important to investigate 

beyond the superficial appearance since sometimes later additions conceal original 

shop fronts that can be restored. 

 
 

8.5 It should be noted that there are a 

number of good quality buildings 

and shopfronts from later periods 

that contribute to the character of 

the area. Care should be taken to 

ensure the qualities of these later 

buildings should also not be 

undermined or undervalued. 

 

 

Fig 11. High quality 1950s curved shop front at 29 High St  

 

8.6. Replacing materials like-for-like to the original will preserve the special character of a 

building and new design proposals should be informed by buildings of similar historical 

character or based on archival evidence if the original design or materials have been 

lost. 
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8.7. Poor quality imitations of historical shopfronts should be avoided. Poorly designed 

shopfront alterations that detract from the character of the parent building or local area 

will be refused. Advice related to the design of individual architectural elements can be 

found in the following sections. 

 

8.8. Applicants should consider appointed a suitably experienced architect or a 

fitter/contractor with experience of historic buildings. 

 

Design Note 6 

Proposals within the Conservation Area or within Listed buildings should retain and 

reinstate existing features. Where restoration is required, new design proposals should 

be informed by buildings of similar historical character or based on archival evidence 

and materials replaced on a like-for-like basis. 
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9. Design Elements 
 

9.1  Fascia Design and Lettering 
 

9.1.1 The fascia is a horizontal band, situated vertically under the edge of a roof displaying 

the shop title or name. The scale and position of the fascia sign is crucial to the 

advertisement of the company as well as its contribution to the aesthetics of the 

building and overall streetscape. 

 

9.1.2 The fascia should not dominate the facade. Special consideration should be given to 

the scale, materials, colour, lettering and illumination of the fascia sign to ensure it fits 

with the building and the street. 

 

9.1.3 Where possible, fascias should be aligned to neighbouring properties, by keeping to a 

standard width, normally that of the capital (the topmost member of a pilaster). This 

promotes a more attractive street scene and also ensures that each shopfront retains 

its original, balanced proportions. 

 

 

    

Fig. 12 Fascia with a standard width      Fig. 13 Fascia enclosed by capitals 
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9.1.4 Where a store occupies several units, each should have a separate fascia, linked 

visually by a common design. One continuous fascia would be visually over-

dominant and cut across the pattern of the terrace. 

 

 

 

Fig.14 Image showing how replacement shop front spanning building severs relationship with building 

 

 

9.1.5 Fascias should be no deeper than 20% of the shopfront’s overall height. Fascias 

should not obscure, damage or project in front of visually significant architectural 

details, including first floor window cills. 
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Fig 15 left: Replacement fascia obscured 

celestorey;  

Fig 16 above: Traditional shopfront next to 

shopfront where fascia sits lower exposing blank 

facade 

 

 

9.1.6 Treating clerestories (high level windows) in a way which makes the fascia look deeper 

(i.e. by placing additional signage over them) should be avoided. This can imbalance 

established proportions and harm the appearance of the shopfront and the street. 

 

9.1.7 In Conservation Areas, all fascias should be finished by a well-defined cornice. Corbels 

can be plain or highly decorative and are encouraged to add a design feature to the 

shop front. 

 

 

  

Fig. 17 Decorative corbels        Fig. 18 Well-defined cornice 
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Design Note 7 

Fascias should be in proportion to the design of the building and should not be 

dominating, no more than 20% of the total shop front. 

 

Design Note 8 

A fascia should not span more than one property to ensure the proportions of the 

frontage are maintained with strong vertical divisions between the units. 

 

Design Note 9 

Retention or maintenance of an existing traditional fascia is encouraged. New fascias 

should not be placed over existing boards. 

 

Design Note 10 

In Conservation Areas and listed buildings original cornices and corbels should be 

maintained, restored or reinstated. 
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9.2 Signage and Advertising 
 

9.2.1 The main sign associated with a shop is usually located on the fascia board. However, 

signage may also be accommodated upon the glazing and through hanging signs. The 

size, location, colour and design of signs can greatly enhance or detract from the 

appearance of a shop. 

 

     

Fig. 19 Unified approach to fascia signage      Fig. 20 Simple and effective signage 

 

9.2.2 Signs should not be excessively large and should relate to the pedestrian users of 

the street. Box fascias should be avoided. Lettering and graphics should be 

moderately sized and in proportion to the fascia. Clear, well spaced letters are just 

as easy to read as larger oversized letters. 

 

9.2.3 The sign should be limited to the name of the shop with a simple graphic logo and 

the street number. Too much information which creates visual clutter will not be 

acceptable. 

 

9.3.4 Welsh language and bilingual signage can enhance the character of Newport and 

promote the city and its culture. Options to display signage in both english and 

welsh should be considered as part of shopfront design proposals. 

 

9.2.5 Where an overly large fascia or sign exists in a shop front, requiring alteration or 

reinstatement, the Council will encourage its removal and replacement by a 

fascia appropriate to the building.  
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9.2.6 An excessive number of signs are unacceptable. 

 

9.2.7 Avoid putting additional signs onto storeys above the shop. Large external banners 

and advertising posters should not be hung from upper storeys. 

 

9.2.8 Only in exceptional cases, such as users of upper storey premises, will moderate 

amounts of advertising be allowed at higher levels. This will normally be restricted to 

signwriting to windows and similar restrained use of signs. 

 

9.2.9 Signwriting on traditional shop fronts was traditionally hand painted. This is strongly 

encouraged. Individually ‘cut out’ lettering can also appear attractive, however the 

degree of scale and projection should be carefully considered. 

  

Fig. 21 Attractive ‘cut out’ lettering 

Fig. 23 Painted sign creates a tasteful and high 

Fig. 22 Contemporary take on hand-painted sign      impact corner feature 
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9.2.10 Hanging signs are acceptable if they are hung using metal brackets that suit the style 

of the building, with no more than one per unit. The height of these signs should be 

proportionate to the fascia, and should be hung at least 2.4m from pavement level and 

should not project more than 800mm from the building. 

 

9.2.11 Projecting box signs are generally not acceptable. 

 

9.2.12 Free-standing illuminated signs hung within the window-display should also be 

avoided. 

 

 

Fig. 24 Examples of quality contemporary hanging Fig. 25 Good examples of traditional hanging signs 

Signs 

 

9.2.13 Corporate signage and branding should not dictate the style of the shopfront, the 

signage and the appearance of the fascia. 
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9.2.14 Corporate identity should be appropriate to the scale and character of the shopfront 

and building as a whole. It should not overpower the aesthetic, although contemporary 

interpretation of traditional themes can be acceptable. 

 

 

 

Fig. 26 Sensitive addition of corporate signage    Fig. 27 Paint used to give traditional shop front 

            corporate style 

 

 

 

Signage for Traditional Shopfronts  

 

Design Note 11 

Signs on shops should be sited at the fascia level and should be integrated into the 

shopfront. 

 

 

Design Note 12 

The use of traditional methods and materials e.g. hand painted lettering and timber 

fascia boards are encouraged. 
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Signage for All Shopfronts 

 

Design Note 13 

Avoid the use of box fascias. 

 

 

Design Note 14 

The inclusion of one hanging sign is only appropriate for the shopfront, when located 

at the fascia level and made of timber and/or metal fittings. 

 

 

Design Note 15 

Signage and advertising on upper floors should be limited in amount. 

 

 

Design Note 16 

Corporate brands may need to compromise to ensure the character of the building and 

street scene is maintained. 
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9.3 Pilasters and Vertical elements 
 

9.3.1 Pilasters are the vertical columns at each side of the shop front, providing a visual 

division between shopfronts. 

 

9.3.2 Pilasters should always follow the same rhythm and style as the building above. By 

doing this, the pattern of the building above is consistent from its base, up to the eaves. 

 

9.3.3 Whatever the building, pilasters and capitals or structural columns are a component 

part of a successful shopfront and should always be present as they help to define one 

unit from another and create structure and order in the streetscape. 

 

9.3.4 Historical research, particularly from old photographs is encouraged to provide the 

opportunity to reinstate hidden or absent historic architectural pilaster features in the 

same style. In the City Centre, a decorative masonry pilaster is often present yet 

covered or half covered with timber. 

 

9.3.5 The materials used for the development of a new pilaster should be compatible with 

the rest of the building design and the street scene. 

 

 

Design Note 17 

Original pilasters and associated features should not be altered or removed and if 

necessary reinstated. 

 

 

Design Note 18 

The pilasters must be treated in the same way creating an identical frame, on both 

sides of the shop front. 

 

Design Note 19 

A traditional pilaster is made up of a base, shaft and capital. Together these features 

should be proportionate creating a detailed feature of the shop front. 
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9.4 Windows 
 

9.4.1 Glazing bars, transoms or mullions are sometimes appropriate to allow recessed 

doorways, frame entrance ways and create a more intimate scale. 

 

9.4.2 The method of subdivision of the shopfront glass should suit the character of the 

shopfront as well as the design of the building, including the position, size and 

proportions of the first floor. 

 

9.4.3 Traditional style windows and glazing types should be encouraged on historic 

buildings. Where traditional details are discovered, they should be preserved and 

repaired, restoring the historic shop front to its original design and quality. 

 

9.4.4 Treatments to glazing, such as panelling, etching, reflective or tinted glass, which is 

used to provide signage or restrict the view into a shop, should be kept to the very 

minimum necessary. However, glazing types which include etched effect graphics can 

supplement the main signage of the unit and should be encouraged provided it is 

proportional to the windows, the shopfront and the building as a whole. 

 

  

Fig. 28 Sign limited to name, logo and number     Fig. 29 Visually ‘clean’ window sticker with 

    positive contribution to street scene 
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Fig. 30 Listed building with excessive signage      Fig. 31 Dominant use of window stickers obscures  

creating visually busy street scene       view into the shop 

 

 

9.4.5 Graphic window displays which cover the majority of a shop window are generally 

discouraged and are unacceptable on listed buildings or within a conservation area. 

Covering shop windows with stickers can turn shop fronts into oversized advertising 

hoarding and detracts from the character of the area and appearance of the building. 

 

Design Note 20 

Divisions of glazing through the use of moulded transoms and mullions are encouraged 

and should reflect the proportions of upper floors. 

 

Design Note 21 

Windows should clearly display shop goods therefore stickers, posters and notices 

should only take up around 10% of any window. Sensitive signage using an etched 

glass effect is encouraged. 
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9.5 Doors 

 

9.5.1 Doors should adhere with the character of the building and should allow access for all 

in line with the Equality Act and Part N of the Building Regulations as explained in 

more detail in section 12. 

 

9.5.2 The style and character of the shopfront and building should be reflected by the design 

of the doorway. 

 

9.5.3 Doorways must be easily recognised. In Newport, doorways are often recessed and 

splayed. It is important that original recessed doorways are retained and enhanced as 

they contribute to the richness of the streetscene and complements its character. 

 

 

Fig. 32 Recessed doorway detail 

 

9.5.4 The use of security gates that block the recess at night time is a traditional security 

measure but the quality of the metal work and proportionate height and width of the 

gate must not have a negative impact on the shopfront, care must be taken as to its 

impact when the gates are not in use. 

 

9.5.5 Where decorative mosaic tile work is used at the threshold between the pavement 

and shop door, special attention should be paid to retaining and enhancing this 

feature. 
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9.5.6 Glazed doors should have visually contrasting areas, such as opaque glazing, sign, 

logo or decorative features in order to indicate their closed position. 

 

9.5.7 In order to ensure that upper floor levels are capable of being used, a separate, 

identifiable entrance to the upper floors will be supported. The entrance will need to 

relate satisfactorily to the rest of the ground floor treatment and being of appropriate 

scale, design, and materials. 

 

 

 

Design Note 22 

The provision of a separate entrance to the upper floors of a building as part of a 

shopfront scheme will be encouraged and proposals which seek to remove existing 

entrances will be resisted. 

 

 

Design Note 23 

Doorways should be easily distinguishable in the facade: recessing, or use of a detail 

colour or material can achieve this. 
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9.6 Suspended Ceilings and Mezzanines 
 

9.6.1 Where a false or suspended ceiling exists or is being inserted within the shop it will not 

be appropriate to increase the depth of the fascia to conceal the edge of the ceiling. 

Other methods must be considered to conceal suspended ceilings, such as, setting 

the suspended ceiling back from the window or forming a splayed bulkhead, or linking 

it into a transom rail with obscured glazing above the rail. 

 

  

Fig 33 Example of suspended ceiling concealed    Fig 34 Example of suspended ceiling concealed  

behind opaque glass above transom     behind opaque glass above transom 

 

 

9.6.2 Similarly, when a mezzanine floor is being inserted, it is not appropriate to increase 

the fascia board to disguise its presence, rather, opaque glass should be used above 

the transom. 

 

  

Fig 35 Example of mezzanine floor inserted in 

a traditional setting, changing the proportion 

of the original shopfront 

Fig 36 Row of contemporary retail units where 

mezzanines have been designed in to double 

height units 
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9.6.3 In a traditional setting, it is also not appropriate to introduce new clear glazing to the 

mezzanine in place of the traditional shopfront as this will disrupt the horizontal rhythm 

along the street. There are opportunities to carefully reorganise floorspace behind a 

facade without disrupting the vertical and horizontal rhythm of the street, which can be 

considered on a case by case basis. 

 

9.6.4 In new and contemporary buildings, mezzanines with double height spaces at the front 

of the store are often attractive and are often an appropriate response to the scale and 

form of the building. 

 

 

Design Note 24 

Suspended ceilings and mezzanines should be either disguised from the street with 

opaque glass, or set back from the shopfront with a splayed bulkhead or similar. 
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9.7 Stall risers 
 

9.7.1 Stall risers form the ‘base’ of the building, and form an important part of the shop front. 

Traditionally the stallriser was used to make the shopfront more secure, to protect from 

accidental knocks, and to create a display area closer to the eye. 

 

9.7.2 It is a feature of the shopfront that serves a functional and visual purpose. In 

Conservation Areas and on Listed buildings a stallriser will be required. For 

contemporary shopfronts, designs should incorporate a stallriser in most instances. 

 

9.7.3 Existing stall risers with decorative features of quality should be retained. 

 

9.7.4 Materials used should always respect and enhance the materials of the whole building 

and shop front. The stall riser should be finished in a quality hard wearing material 

which is easy to clean. Historic tiling, where present should be retained and enhanced. 

 

9.7.5 Stall risers should not exceed 25% of the total shop front. Those that do exceed this 

height appear to dominate the shopfront, this is unlikely to be accepted. The stall riser 

should typically be in proportion with the plinth supporting the pilaster. A cill detail 

should be included between the glazing and the stall riser. 

 

  

Fig. 37 Shop missing the ‘base’ that stall 

riser provides  

Fig. 38 Timber stall riser in proportion to pilaster 

 

Design Note 25 

Proposals for traditional shop fronts which are devoid of stall risers and are glazed right 

down to floor level are unlikely to be acceptable. 
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9.8 Lighting 
 

9.8.1 Lighting should be considered as part of the overall design rather than a later addition. 

Subtle lighting can add vitality to the night-time street scene but poorly designed 

illuminated signs are unattractive. 

 

9.8.2 Externally mounted lighting fixtures are preferred on more traditional shop fronts. The 

lighting units themselves should be subtle and not divert attention away from the fascia. 

However, on modern buildings, there may be greater scope to consider a range of 

concealed light sources provided they are not overly dominant in the street scene. 

 

  

Fig 39 Sensitively designed externally mounted   Fig. 40 Subtle lighting with all wiring concealed 

Lighting 

 

9.8.3 Illumination of hanging signs and box signs of any form are not acceptable. However, 

well crafted, elegant signs making use of thin fluorescent tubes, that only illuminate the 

lettering or graphic, may be considered. 

 

9.8.4 Illumination of signs should be subtle and well directed to avoid glare, all wiring and 

trunking should be concealed. 

 

9.8.5 Over-illumination must be avoided. Inconsistent illumination of shops will spill into the 

public realm and increase the level of light on the streets at night in addition to street 

lights. Areas of bright light allows for dark areas, in particular pedestrian routes and 

small lanes, having the potential to attract crime. Swan neck lamps and large spotlights 

can also create pools of light and areas of shade, which is e not supported. 
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9.8.6 Subtle internal window lighting to promote vitality in the street and aid security at night 

time is encouraged. 

 

9.8.7 Intermittent, flashing and moving displays are also not permitted as they can have a 

negative effect on streetscape 

 

9.8.8 Listed buildings and all buildings within conservation areas should only install lighting 

that is sensitive to the character of the building/area. Illumination of signs or 

advertisements will only be permitted where it is demonstrated that there is a positive 

contribution to the preservation and enhancement of the area/building. 

 

9.8.9 Overall, careful consideration must be given to the environmental impacts of lighting 

and illumination, and how these effects can be mitigated. 

 

Design Note 26 

Illuminated fascia signs may be acceptable but should not be unduly intrusive. 
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9.9 Canopies and Blinds 
 

9.9.1 A shop canopy or blind is an element that would require planning permission, they can 

be an attractive feature and complement the streetscape if their design is sensitive to 

the street and building context in which the shop is set. They can also create a sense 

of enclosure which is desirable for window shoppers or to shelter external tables and 

chairs. 

 

9.9.2 The appearance of the awning is important and its material should be durable to protect 

against the sun and rain. The colour should correspond to the shopfront and fascia 

and should not act as the primary sign for the shop with lettering kept to a minimum, 

limited to the name of the company or business. Logos and branding is acceptable in 

some circumstances, however, bold advertisement should be avoided. 

 

9.9.3 The installation of ‘Dutch’ blinds or canopies are often a way of providing additional 

advertising. They are discouraged as they are often made from materials that are 

highly reflected, brightly coloured and tend to obscure parts of the façade and details 

of the building. They also do not fully retract into the building. 

 

  

Fig. 41 ‘Dutch’ canopy obscuring frontage Fig. 42 Retractable canopy defines seating zone 

 

9.9.4 In many cases, the most appropriate form of blind or canopy is a fully retracting fabric 

blind, projecting downwards from below the fascia. The blind should be a minimum of 

2.4m above ground, and should be able to retract fully. Large or long stretches of 

canopy which overwhelm the building or street should be avoided, a single canopy 

should not span across more than one structural bay. 

 



 
 
    
  
 
 

 
 
 
 
 
 

42 

9.9.5 A blind or canopy should sit within the structure and not detract from architectural 

features. Blind boxes should not project forward of the building line or sit uncomfortably 

above the cornice. It may be possible to fit the blind box on the underside of the 

structural soffit. 

 

9.9.6 A fully retractable, canvas material would usually be the only suitable type of blind for 

a building of special character. A ‘blind lath’ which forms part of the cornice, would be 

the suitable mechanism for retracting the blind, as it could be made barely visible when 

not in use. 

 

 

Design Note 27 

The blind should be a minimum of 2.4m above ground, and should be able to retract 

fully. A single canopy should not span across more than one structural bay. 
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9.10 Materials 
 

9.10.1 In historic areas the use of traditional materials is encouraged, with high quality modern 

design elsewhere. Materials should harmonise with the character of the building, this 

can be implemented by ensuring that existing materials are maintained and restored, 

using materials and colour sensitively, and selecting materials that are durable and 

attractive. Shiny, reflective material and harsh colours are discouraged. 

 

9.10.2 Efforts should be made to preserve and repair shop fronts on older buildings where 

materials are original. Some of the best early examples tended to be high quality 

metals (often bronze) often in combination with marble. It is important that these high 

quality materials should not be painted over. 

 

9.10.3 Fascia panels should be made of solid natural timber and not a lower grade equivalent 

that may delaminate. Historically, some fascia panels were formed from glass panels, 

for example in the Newport Arcade. 

 

9.10.4 Poorly fixed and historically inaccurate mouldings will not be permitted, particularly 

within a conservation area. 

 

9.10.5 A far wider range of materials can be used on newer/ more modern buildings. However, 

designers should avoid the use of acrylic sheeting, Perspex, plastic, standard natural 

finish aluminium, unpainted softwoods, and plywood, chipboard, MDF or other timber 

composite panels that are prone to delamination . 

 
 

Design Note 28 

In areas of historic interest, materials should harmonise with the character of the 

building 

 

Design Note 29 

Materials should be attractive, high quality, durable and should be carefully selected. 
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9.11 Colours 
 

9.11.1 Garish or lurid colour schemes will not be encouraged. The cumulative impact of 

inappropriate colours can be detrimental to the overall character of the street scene. 

 

9.11.2 Monotone, muted, matt finish paint combinations can result in a stylish high quality 

scheme. These types of colours will promote a sophisticated image, especially 

appropriate in a heritage context. 

 

9.11.3 In the Conservation Area, colours for the shopfronts and rendered buildings should 

reflect the historic character of the architecture. Sensitive use of colours and materials 

which respect the age and setting of the building can improve the impact of the 

shopfront on the street scene. 

 

9.11.4 It is important that the whole elevation has a colour scheme. In general the depth of 

the colour of the shopfront should be richer, with paler tones to the upper floors. 

 

9.11.5 When selecting a colour scheme, it is useful to check the colour choices of the 

adjoining premises so that they complement one another. The Council encourages 

property owners and tenants to work together to create harmonious/vibrant groups of 

buildings, which will add greatly to the visual quality of the City Centre. 

 

9.11.6 The original shops within the City Centre’s conservation area date from the Victorian 

and Edwardian era. Traditionally these would have been painted with deeper tones. 

Deeper tones create a greater contrast between the shop front and the window display, 

drawing attention to the goods on sale. Some suggested colour combinations which 

may be appropriate are outlined below: 

 

 

Fig. 43 Suggested colour swatches 
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9.11.7 The colour tones outlined on the previous page are guidelines not rules. It is important 

that applicants consider the needs of their building as well as individual design flair 

when choosing a colour palette. It is, however, important that applicants are able to 

demonstrate that their proposals will add to the quality and character of the street. 

 

 

Design Note 30 

The colour and materials should be appropriate to the building and should not detract 

from its external appearance. 

 

 

Design Note 31 

Garish or lurid colour schemes will not be encouraged. 
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9.12 Rainwater Goods 
 

9.12.1 In the Conservation Area, gutters and downpipes are traditionally made of cast iron, 

with hopper heads at the top of downpipes and discharge chutes often made into 

decorative features. Where original rainwater goods exist they should always be 

retained and refurbished. 

 

9.12.2 Cast iron is the preferred material for rainwater goods in the Conservation Area. It is 

very important, however, that drainage is well maintained as leaks are a frequent 

source of water ingress into historic buildings. 

 

9.12.3 It is common that downpipes are integrated into the shop front design, e.g. through the 

console or encased in the pilaster. This approach is encouraged and should be 

retained if it is an established feature. 

 

9.12.4 In Conservation Areas, rainwater goods should be painted in dark tones to reduce their 

visual prominence. Painting downpipes in a very bright and contrasting colour to the 

main facade which makes them stand out should be avoided. 

 

       

Fig. 44 Downpipe concealed 

between pilasters 

Fig. 45 Decorative cast iron 

rainwater goods 

Fig. 46 Pipe incorporated 

into corbel design, with paint 

colour used to ‘camouflage’ 

 

 

 

9.12.5 Although not as durable as cast iron, aluminium rainwater goods may also be 

acceptable. Plastic Rainwater goods would not be appropriate in Conservation Areas 

or on a Listed Building, but may be acceptable elsewhere. 
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9.12.6 Lead flashing on top of the cornice and an adequate drip edge detail for the window 

cill should be considered at the outset. 

 
 

Design Note 32 

Attention to architectural detail to ensure rainwater adequately runs off the shopfront, 

and minimise the visual impact of rainwater goods. 
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10. Security 
 

10.1. The Council will seek to adopt a balanced approach to shopfront security. Shopfronts 

should be designed using materials that make burglary and petty vandalism very 

difficult, and be implemented in a way that makes the City feel safe and attractive to 

people outside of trading hours. 

 

10.2. Security measures should not dominate the shopfront or facade since this will 

compromise the quality of the environment and ultimately make the place less 

attractive for shoppers. 

 

10.3. Solid and pinhole shutters are unacceptable in the City Centre or the District Centres 

identified in the Development Plan. The punched (letter box) type is also unacceptable 

in and near Conservation Areas. Shutters are not acceptable on Listed Buildings. 

Where physical measures are required, they should be sympathetically integrated into 

the design of the shopfront. 

 

10.4. Planning permission is required for all externally mounted security grills/shutters. 

Listed building consent is usually required if proposals for both externally and internally 

mounted grilles/shutters. If security shutters are proposed the applicant should refer to 

the Council’s Supplementary Planning Guidance on Shopfront Security Shutters8. 

 

10.5. Laminated glass should be used on all schemes. Laminated glass resists penetration 

– the outer glass may break but the interlayer retains overall integrity and continues to 

act as a barrier. It therefore protects against break-ins by preventing or slowing down 

burglary attempts. Laminated glass protects against vandalism and brief attacks using 

easily available objects. It is capable of withstanding repeated blows from heavy 

objects such as bricks, hammers, crowbars and similar hand held heavy objects. 

 

10.6. The correct grade and thickness specified for the application depends on the value of 

goods on display, degree of risk, estimated time needed by thieves to break in and 

enter. Using this type of glass will negate the need for roller shutters 

 

 
8 Security Shopfront Shutters SPG is available to view at: www.newport.gov.uk/en/Planning-
Housing/Planning/Planning-policy/Local-Development-Plan/Supplementary-Planning-Guidance.aspx 



 
 
    
  
 
 

 
 
 
 
 
 

49 

    

Fig. 47 Sensitive integration of CCTV Fig. 48 Untidy wiring degrades the 

street scene 

 

10.7. The use of security devices such as CCTV, alarm systems, security lighting can also 

greatly reduce crime. The placement of security equipment on a building frontage, 

should not detract from the character or architectural integrity of the building and 

should allow architectural details to remain visually prominent. Associated wiring 

should be hidden or at least neatly fixed. All fixings should be made of nonferrous 

materials. 

 

10.8. Recessed doorways should be illuminated to deter crime. 

 

 

Design Note 33 

 The placement of security equipment on a building frontage, should not detract from 

the character or architectural integrity of the building. 
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11. Access for all 
 

11.1. The proposed design must allow access to all in accordance with the Equalities Act 

2010 and Part M of the Building Regulations (Access to and Use of Buildings), which 

set out statutory provisions for minimum standards relating to door widths and ramped 

access to entrances of public and commercial properties. 

 

11.2. Particular sensitivity must be applied to listed buildings and buildings in Conservation 

Areas, where the requirement to make suitable access provision must be balanced 

against the need to retain the essential character of the building and its setting. For 

this reason it may not be possible to adopt potential solutions to improve access. 

 

11.3. Considerations should be made in the design of shop fronts in regards to those with 

physical or sensory impairments. Entrances to shops should be well defined, wholly 

transparent doors should be avoided, as these may not be apparent to the partially 

sighted. 

 

11.4. The following principles can also improve accessibility to shops: 

 

• Entrances should have a front width of at least 12000mm and have a depth of at 

least 800mm; 

• Entrances should be level or ramped (no greater than 1:14); 

• Long tubular handles with returns are preferred to pad handles. Handles should be 

easy to grasp and offer support; 

• A rail should be provided at the entrances and/or across the door no higher than 

1000mm off from the ground; 

• Entrance should be made easy by lightweight doors; 

• Signs such as ‘push’ ‘pull’ etc. should be clear and visible; and 

• Ironmongery should contrast visually with the surface of the door. 

 
 

Design Note 34 

 It is important that all new development enables adequate access for all persons in 

accordance with the Equalities Act 2010 and Part M of the Building Regulations 

(Access to and Use of Buildings). 
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12. Contact Details 
 

Duty Planning Officer 
 The duty planning officer is available to answer general queries on Mondays and 

Thursdays, on public and bank holiday weeks, they will be available on Tuesday and 

Thursday. 

 

 Email:   planning@newport.gov.uk 

 Telephone:  (01633) 6566556 

 www.newport.gov.uk/en/Planning-Housing/Planning/Contact-the-planning-team.aspx 

 

Pre Application Advice 
 Before making a planning application you are encouraged to seek pre-application 

advice. There is a charge for this service. 

www.newport.gov.uk/en/Planning-Housing/Planning/Planning-permission/Pre-

application-advice.aspx 

 

Conservation Officer 
Email:   planning@newport.gov.uk 

 Telephone:  (01633) 6566556 

 

Building Control 
 Email:   Building.Control@newport.gov.uk 

Telephone:  (01633) 6566556 

www.newport.gov.uk/en/Planning-Housing/Planning/Building-control/Building 

control.aspx 

 

Regeneration 
 Email:   Matthew.Tribbeck@newport.gov.uk 

Telephone:  (01633) 6566556 

www.newport.gov.uk/en/Business/Financial-assistance/Grants/Business-grants.aspx 

 

 

 

 

 

http://www.newport.gov.uk/en/Planning-Housing/Planning/Contact-the-planning-team.aspx
http://www.newport.gov.uk/en/Planning-Housing/Planning/Planning-permission/Pre-application-advice.aspx
http://www.newport.gov.uk/en/Planning-Housing/Planning/Planning-permission/Pre-application-advice.aspx
http://www.newport.gov.uk/en/Planning-Housing/Planning/Building-control/Building%20control.aspx
http://www.newport.gov.uk/en/Planning-Housing/Planning/Building-control/Building%20control.aspx
http://www.newport.gov.uk/en/Business/Financial-assistance/Grants/Business-grants.aspx

